ADVERTISING AGENCY MEDIA BUYING ORDER FORM

MEDIA BUYING ORDER NUMBER: [MEDIA BUYING ORDER NUMBER]

DATE OF ORDER: [DATE OF ORDER]

ADVERTISING AGENCY NAME: [ADVERTISING AGENCY LEGAL NAME]

ADVERTISING AGENCY ADDRESS: [ADVERTISING AGENCY STREET ADDRESS]

ADVERTISING AGENCY CITY, STATE, ZIP: [ADVERTISING AGENCY CITY, STATE, ZIP]

ADVERTISING AGENCY CONTACT NAME: [ADVERTISING AGENCY CONTACT NAME]

ADVERTISING AGENCY CONTACT TITLE: [ADVERTISING AGENCY CONTACT TITLE]

ADVERTISING AGENCY TELEPHONE: [ADVERTISING AGENCY TELEPHONE]

ADVERTISING AGENCY EMAIL: [ADVERTISING AGENCY EMAIL]

ADVERTISING AGENCY FEDERAL TAX ID: [ADVERTISING AGENCY FEDERAL TAX ID]

CLIENT NAME: [CLIENT LEGAL NAME]

CLIENT ADDRESS: [CLIENT STREET ADDRESS]

CLIENT CITY, STATE, ZIP: [CLIENT CITY, STATE, ZIP]

CLIENT CONTACT NAME: [CLIENT CONTACT NAME]

CLIENT TELEPHONE: [CLIENT TELEPHONE]

CLIENT EMAIL: [CLIENT EMAIL]

MEDIA VENDOR NAME: [MEDIA VENDOR LEGAL NAME]

MEDIA VENDOR ADDRESS: [MEDIA VENDOR STREET ADDRESS]

MEDIA VENDOR CITY, STATE, ZIP: [MEDIA VENDOR CITY, STATE, ZIP]

MEDIA VENDOR CONTACT NAME: [MEDIA VENDOR CONTACT NAME]

MEDIA VENDOR TELEPHONE: [MEDIA VENDOR TELEPHONE]

MEDIA VENDOR EMAIL: [MEDIA VENDOR EMAIL]

MEDIA VENDOR FEDERAL TAX ID: [MEDIA VENDOR FEDERAL TAX ID]

RE: MEDIA BUYING SERVICES FOR [CAMPAIGN NAME] PURSUANT TO THIS MEDIA BUYING ORDER

1. ORDER SUMMARY AND PARTIES

1.1 Agency and Client: This Media Buying Order Form (the "Order") is entered into by [ADVERTISING AGENCY LEGAL NAME] (the "Agency") and [CLIENT LEGAL NAME] (the "Client") and is directed to [MEDIA VENDOR LEGAL NAME] (the "Media Vendor").

1.2 Campaign Name: The campaign covered by this Order is [CAMPAIGN NAME].

1.3 Campaign Description: [CAMPAIGN DESCRIPTION].

1.4 Order Effective Date: [ORDER EFFECTIVE DATE].

1.5 Order Expiration Date: [ORDER EXPIRATION DATE].

1.6 Governing Agency-Client Agreement: This Order is subject to the [AGENCY-CLIENT AGREEMENT TITLE] dated [AGENCY-CLIENT AGREEMENT DATE], between the Agency and the Client.

2. MEDIA SCHEDULE AND BUY DETAILS

2.1 Media Type: [MEDIA TYPE].

2.2 Media Outlet or Platform: [MEDIA OUTLET OR PLATFORM NAME].

2.3 Placement or Program: [PLACEMENT OR PROGRAM NAME].

2.4 Geographic Market: [GEOGRAPHIC MARKET].

2.5 Target Audience: [TARGET AUDIENCE DESCRIPTION].

2.6 Flight Start Date: [FLIGHT START DATE].

2.7 Flight End Date: [FLIGHT END DATE].

2.8 Daypart or Time Period: [DAYPART OR TIME PERIOD].

2.9 Number of Units or Spots: [NUMBER OF UNITS OR SPOTS].

2.10 Unit Length or Format: [UNIT LENGTH OR FORMAT].

2.11 Frequency or Rotation: [FREQUENCY OR ROTATION].

2.12 Gross Media Cost: [GROSS MEDIA COST].

2.13 Agency Commission Percentage: [AGENCY COMMISSION PERCENTAGE].

2.14 Net Media Cost to Client: [NET MEDIA COST TO CLIENT].

2.15 Production or Creative Charges: [PRODUCTION OR CREATIVE CHARGES].

2.16 Total Estimated Order Value: [TOTAL ESTIMATED ORDER VALUE].

2.17 Additional Media Line Items: [ADDITIONAL MEDIA LINE ITEMS].

3. RATES, COSTS, AND PAYMENT TERMS

3.1 Rate Basis: Rates stated in this Order are [RATE BASIS].

3.2 Rate Adjustments: Rates are subject to adjustment only upon [RATE ADJUSTMENT CONDITIONS].

3.3 Invoicing Schedule: The Media Vendor shall invoice the Agency [INVOICING SCHEDULE].

3.4 Invoice Submission Method: Invoices shall be submitted to [INVOICE SUBMISSION EMAIL OR ADDRESS].

3.5 Payment Terms: Payment is due [PAYMENT TERMS] days from the date of a valid invoice.

3.6 Payment Method: Payment shall be made by [PAYMENT METHOD].

3.7 Remittance Details: Remittance shall be sent to [REMIT-TO NAME AND ADDRESS].

3.8 Taxes: [TAX RESPONSIBILITY PROVISION].

3.9 Late Payment: Late payments shall bear interest at [LATE PAYMENT INTEREST RATE] per annum or the maximum rate permitted by law, whichever is lower.

3.10 Disputed Invoices: The Agency may withhold payment of any disputed amount provided it pays undisputed amounts and notifies the Media Vendor in writing within [DISPUTE NOTICE PERIOD] days of invoice receipt.

3.11 Reconciliation: The parties shall reconcile the order upon completion of the flight in accordance with [RECONCILIATION PROCEDURE].

4. MEDIA VENDOR OBLIGATIONS

4.1 Placement Performance: The Media Vendor shall run all placements in accordance with the media schedule in Section 2.

4.2 Preemption and Substitution: The Media Vendor shall not preempt or substitute placements except as permitted by [PREEMPTION POLICY], and shall notify the Agency within [PREEMPTION NOTICE PERIOD] of any preemption.

4.3 Makegoods: The Media Vendor shall provide makegoods for any preempted, missed, or under-delivered placements in accordance with [MAKEGOOD POLICY].

4.4 Underdelivery Remedy: If delivery falls below [UNDERDELIVERY THRESHOLD] of the ordered units, the Media Vendor shall [UNDERDELIVERY REMEDY].

4.5 Proof of Performance: The Media Vendor shall provide proof of performance, including [PROOF OF PERFORMANCE ITEMS], within [PROOF OF PERFORMANCE DEADLINE] after the flight ends.

4.6 Reporting: The Media Vendor shall deliver performance reports [REPORTING FREQUENCY] in the form of [REPORT FORMAT].

4.7 Compliance with Law: The Media Vendor shall comply with all applicable laws, regulations, and industry standards, including [SPECIFIED REGULATIONS OR STANDARDS].

4.8 Content Standards: The Media Vendor shall not alter, edit, or reposition creative material without the Agency's prior written approval.

4.9 Confidentiality: The Media Vendor shall keep the terms of this Order and all campaign information confidential in accordance with Section 10.

5. AGENCY AND CLIENT OBLIGATIONS

5.1 Creative Delivery: The Agency shall deliver all creative material to the Media Vendor no later than [CREATIVE DELIVERY DEADLINE].

5.2 Creative Specifications: Creative material shall conform to the specifications set forth in [CREATIVE SPECIFICATIONS REFERENCE].

5.3 Approval: The Agency shall approve or reject media Vendor proofs within [PROOF APPROVAL PERIOD].

5.4 Client Approval: The Client shall approve the media plan and budget set forth in this Order by [CLIENT APPROVAL DEADLINE].

5.5 Instructions: All instructions to the Media Vendor regarding this Order shall be issued in writing by [AUTHORIZED AGENCY REPRESENTATIVE].

6. CANCELLATION AND CHANGES

6.1 Cancellation by Agency: The Agency may cancel all or part of this Order upon [CANCELLATION NOTICE PERIOD] prior written notice, subject to [CANCELLATION CHARGES].

6.2 Cancellation by Media Vendor: The Media Vendor may cancel only for [MEDIA VENDOR CANCELLATION GROUNDS] and upon [MEDIA VENDOR CANCELLATION NOTICE PERIOD] prior written notice.

6.3 Changes: No change to the media schedule, rates, or terms of this Order is binding unless confirmed in a written change order signed by [CHANGE ORDER SIGNATORIES].

6.4 Force Majeure: Neither party shall be liable for delay or failure to perform caused by events beyond its reasonable control, including [FORCE MAJEURE EVENTS], provided the affected party gives prompt written notice.

7. INDEMNIFICATION AND LIABILITY

7.1 Indemnification by Media Vendor: The Media Vendor shall indemnify and hold harmless the Agency and the Client from claims arising out of [MEDIA VENDOR INDEMNITY SCOPE].

7.2 Indemnification by Agency: The Agency shall indemnify and hold harmless the Media Vendor from claims arising out of [AGENCY INDEMNITY SCOPE].

7.3 Limitation of Liability: Except for [EXCLUDED CLAIMS], neither party's liability under this Order shall exceed [LIABILITY CAP].

7.4 Insurance: The Media Vendor shall maintain insurance coverage of [INSURANCE COVERAGE REQUIREMENTS] and shall provide certificates of insurance upon request.

8. INTELLECTUAL PROPERTY AND LICENSES

8.1 Creative License: The Agency grants the Media Vendor a limited license to use the creative material solely for performance of this Order.

8.2 Ownership: All creative material remains the property of [CREATIVE MATERIAL OWNER].

8.3 Publicity: Neither party shall use the other's name or marks in publicity without prior written consent, except as set forth in [PUBLICITY EXCEPTION].

9. TERM AND TERMINATION

9.1 Term: This Order begins on [ORDER EFFECTIVE DATE] and ends on [ORDER EXPIRATION DATE], unless terminated earlier.

9.2 Termination for Cause: Either party may terminate this Order upon [TERMINATION FOR CAUSE NOTICE PERIOD] written notice of a material breach that remains uncured.

9.3 Effect of Termination: Upon termination, the Agency shall pay for media actually delivered and non-cancellable commitments incurred in accordance with this Order.

10. CONFIDENTIALITY

10.1 Definition: "Confidential Information" means [CONFIDENTIAL INFORMATION DEFINITION].

10.2 Obligations: Each party shall use Confidential Information solely to perform this Order and shall protect it using [CONFIDENTIALITY STANDARD OF CARE].

10.3 Exclusions: Confidential Information does not include information that is [CONFIDENTIALITY EXCLUSIONS].

10.4 Survival: The obligations in this Section survive termination of this Order for [CONFIDENTIALITY SURVIVAL PERIOD].

11. REPRESENTATIONS AND WARRANTIES

11.1 Agency Representations: The Agency represents and warrants that it has authority to place this Order and that the creative material complies with [CREATIVE COMPLIANCE REQUIREMENTS].

11.2 Media Vendor Representations: The Media Vendor represents and warrants that it has the right to sell the media described in this Order and that its performance will comply with Section 4.7.

11.3 Client Representations: The Client represents and warrants that it has approved the budget and media plan set forth in this Order.

12. DISPUTE RESOLUTION AND GOVERNING LAW

12.1 Governing Law: This Order shall be governed by the laws of [GOVERNING LAW JURISDICTION].

12.2 Dispute Resolution: The parties shall resolve disputes through [DISPUTE RESOLUTION MECHANISM].

12.3 Venue: Exclusive venue for any action shall lie in [VENUE].

13. GENERAL PROVISIONS

13.1 Entire Agreement: This Order, together with the Agency-Client Agreement referenced in Section 1.6, constitutes the entire agreement regarding its subject matter.

13.2 Amendment: This Order may be amended only by a written instrument signed by [AMENDMENT SIGNATORIES].

13.3 Assignment: Neither party may assign this Order without the prior written consent of [ASSIGNMENT CONSENT PARTY], except as permitted in [ASSIGNMENT EXCEPTION].

13.4 Notices: Notices shall be sent to the addresses stated above, or to [NOTICE EMAIL ADDRESSES], and are effective upon [NOTICE EFFECTIVENESS RULE].

13.5 Severability: If any provision is held invalid, the remaining provisions remain in full force and effect.

13.6 Waiver: No waiver is effective unless in writing and signed by the waiving party.

13.7 Counterparts: This Order may be executed in counterparts, including by electronic signature.

13.8 Survival: Provisions that by their nature should survive termination, including Sections 3, 7, 8, 10, and 12, shall survive.

14. SIGNATURES

14.1 Agency Signature: By signing below, the Agency authorizes this Order and agrees to its terms.

AGENCY SIGNATURE: [AGENCY AUTHORIZED SIGNATORY SIGNATURE]

AGENCY SIGNATORY NAME: [AGENCY AUTHORIZED SIGNATORY NAME]

AGENCY SIGNATORY TITLE: [AGENCY AUTHORIZED SIGNATORY TITLE]

AGENCY SIGNATURE DATE: [AGENCY SIGNATURE DATE]

14.2 Client Signature: By signing below, the Client approves this Order and the budget set forth in it.

CLIENT SIGNATURE: [CLIENT AUTHORIZED SIGNATORY SIGNATURE]

CLIENT SIGNATORY NAME: [CLIENT AUTHORIZED SIGNATORY NAME]

CLIENT SIGNATORY TITLE: [CLIENT AUTHORIZED SIGNATORY TITLE]

CLIENT SIGNATURE DATE: [CLIENT SIGNATURE DATE]

14.3 Media Vendor Acceptance: By signing below, the Media Vendor accepts this Order and agrees to its terms.

MEDIA VENDOR SIGNATURE: [MEDIA VENDOR AUTHORIZED SIGNATORY SIGNATURE]

MEDIA VENDOR SIGNATORY NAME: [MEDIA VENDOR AUTHORIZED SIGNATORY NAME]

MEDIA VENDOR SIGNATORY TITLE: [MEDIA VENDOR AUTHORIZED SIGNATORY TITLE]

MEDIA VENDOR SIGNATURE DATE: [MEDIA VENDOR SIGNATURE DATE]
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