GOOGLE ADS CAMPAIGN PURCHASE ORDER

[CLIENT LEGAL NAME]

[CLIENT STREET ADDRESS]

[CLIENT CITY, STATE, ZIP]

[CLIENT COUNTRY]

[CLIENT EMAIL ADDRESS]

[CLIENT PHONE NUMBER]

[AGENCY LEGAL NAME]

[AGENCY STREET ADDRESS]

[AGENCY CITY, STATE, ZIP]

[AGENCY COUNTRY]

[AGENCY EMAIL ADDRESS]

[AGENCY PHONE NUMBER]

PURCHASE ORDER NUMBER: [PO NUMBER]

PURCHASE ORDER DATE: [PO DATE]

CAMPAIGN START DATE: [CAMPAIGN START DATE]

CAMPAIGN END DATE: [CAMPAIGN END DATE]

BILLING CYCLE: [BILLING CYCLE]

RE: GOOGLE ADS CAMPAIGN MANAGEMENT SERVICES

1. PARTIES AND PURCHASE ORDER DETAILS

1.1 Client: [CLIENT LEGAL NAME], with its principal place of business at [CLIENT STREET ADDRESS], [CLIENT CITY, STATE, ZIP], [CLIENT COUNTRY] ("Client").

1.2 Agency: [AGENCY LEGAL NAME], with its principal place of business at [AGENCY STREET ADDRESS], [AGENCY CITY, STATE, ZIP], [AGENCY COUNTRY] ("Agency").

1.3 Purchase Order Number: [PO NUMBER].

1.4 Purchase Order Date: [PO DATE].

1.5 Campaign Name: [CAMPAIGN NAME].

1.6 Google Ads Account ID: [GOOGLE ADS ACCOUNT ID].

1.7 Campaign Start Date: [CAMPAIGN START DATE].

1.8 Campaign End Date: [CAMPAIGN END DATE].

1.9 Billing Cycle: [BILLING CYCLE].

2. SCOPE OF SERVICES

2.1 Services: Agency shall provide the following Google Ads campaign management services: [DESCRIPTION OF SERVICES].

2.2 Campaign Objectives: [CAMPAIGN OBJECTIVES].

2.3 Target Audience and Geographic Targeting: [TARGET AUDIENCE AND GEOGRAPHIC TARGETING].

2.4 Campaign Types: [CAMPAIGN TYPES].

2.5 Ad Creative and Copy Deliverables: [AD CREATIVE AND COPY DELIVERABLES].

2.6 Landing Page Responsibilities: [LANDING PAGE RESPONSIBILITIES].

2.7 Conversion Tracking Setup: [CONVERSION TRACKING SETUP].

2.8 Reporting Frequency and Format: [REPORTING FREQUENCY AND FORMAT].

2.9 Excluded Services: [EXCLUDED SERVICES].

3. BUDGET AND FEES

3.1 Total Ad Spend Budget: [TOTAL AD SPEND BUDGET].

3.2 Monthly Ad Spend Cap: [MONTHLY AD SPEND CAP].

3.3 Management Fee: [MANAGEMENT FEE].

3.4 Fee Structure: [FEE STRUCTURE].

3.5 Setup Fee: [SETUP FEE].

3.6 Payment Terms: [PAYMENT TERMS].

3.7 Invoicing Schedule: [INVOICING SCHEDULE].

3.8 Payment Method: [PAYMENT METHOD].

3.9 Late Payment Terms: [LATE PAYMENT TERMS].

3.10 Taxes: [TAX RESPONSIBILITY].

3.11 Third-Party Platform Costs: [THIRD-PARTY PLATFORM COSTS].

4. CLIENT RESPONSIBILITIES

4.1 Account Access: Client shall provide Agency with administrator-level access to the Google Ads account identified in Section 1.6 by [ACCOUNT ACCESS DATE].

4.2 Brand Assets and Materials: Client shall deliver brand guidelines, logos, and creative assets by [ASSET DELIVERY DATE].

4.3 Approvals: Client shall review and approve campaign materials within [APPROVAL TURNAROUND TIME] of submission.

4.4 Landing Pages and Website Access: [LANDING PAGE AND WEBSITE ACCESS REQUIREMENTS].

4.5 Compliance: Client is responsible for ensuring that all products, services, and claims promoted in the campaign comply with [APPLICABLE LAWS AND GOOGLE ADS POLICIES].

4.6 Point of Contact: [CLIENT CONTACT NAME], [CLIENT CONTACT TITLE], [CLIENT CONTACT EMAIL], [CLIENT CONTACT PHONE].

5. AGENCY RESPONSIBILITIES

5.1 Campaign Setup and Management: Agency shall build, launch, and manage the campaign in accordance with Section 2.

5.2 Optimization: Agency shall perform ongoing keyword, bid, and budget optimization at intervals of [OPTIMIZATION FREQUENCY].

5.3 Reporting: Agency shall deliver performance reports in accordance with Section 2.8.

5.4 Compliance: Agency shall manage the campaign in accordance with Google Ads policies and [APPLICABLE LAWS].

5.5 Point of Contact: [AGENCY CONTACT NAME], [AGENCY CONTACT TITLE], [AGENCY CONTACT EMAIL], [AGENCY CONTACT PHONE].

6. INTELLECTUAL PROPERTY

6.1 Client Materials: Client retains all rights to its trademarks, logos, and content provided to Agency.

6.2 Campaign Deliverables: Upon full payment, ownership of campaign creative and copy prepared specifically for Client shall vest in [OWNERSHIP OF DELIVERABLES].

6.3 Agency Tools and Methods: Agency retains ownership of its proprietary tools, methodologies, and templates.

6.4 License: Client grants Agency a limited license to use Client materials solely for performance of the Services.

7. CONFIDENTIALITY

7.1 Definition: "Confidential Information" means non-public information disclosed by one party to the other in connection with this Purchase Order.

7.2 Obligations: Each party shall protect the other's Confidential Information using no less than reasonable care and shall use it only for purposes of this Purchase Order.

7.3 Exclusions: Confidential Information does not include information that is publicly available, independently developed, or lawfully received from a third party.

7.4 Duration: Confidentiality obligations survive termination for [CONFIDENTIALITY SURVIVAL PERIOD].

8. DATA PROTECTION AND PRIVACY

8.1 Compliance: Each party shall comply with applicable data protection laws, including [APPLICABLE DATA PROTECTION LAWS].

8.2 Data Processing: Where Agency processes personal data on behalf of Client, the parties shall execute a data processing agreement by [DPA EXECUTION DATE].

8.3 Analytics and Tracking: Client consents to the installation of tracking tags and analytics tools described in Section 2.7.

9. TERM AND TERMINATION

9.1 Term: This Purchase Order begins on [CAMPAIGN START DATE] and ends on [CAMPAIGN END DATE], unless terminated earlier.

9.2 Termination for Convenience: Either party may terminate on [NOTICE PERIOD] written notice.

9.3 Termination for Cause: Either party may terminate immediately upon material breach that remains uncured [CURE PERIOD] after written notice.

9.4 Effect of Termination: Client shall pay for Services performed and costs incurred through the effective date of termination.

9.5 Transition: Upon termination, Agency shall transfer account access and campaign assets to Client within [TRANSITION PERIOD].

10. WARRANTIES AND REPRESENTATIONS

10.1 Mutual: Each party represents that it has authority to enter into this Purchase Order and that its performance will not violate any agreement to which it is a party.

10.2 Agency: Agency warrants that the Services will be performed in a professional and workmanlike manner.

10.3 Client: Client warrants that its materials and advertised offerings do not infringe third-party rights and comply with applicable law.

11. LIMITATION OF LIABILITY

11.1 Exclusion of Indirect Damages: Neither party shall be liable for indirect, incidental, special, or consequential damages.

11.2 Liability Cap: Each party's aggregate liability shall not exceed [LIABILITY CAP AMOUNT].

11.3 Exceptions: The limitations in this Section do not apply to [EXCEPTIONS TO LIABILITY CAP].

12. INDEMNIFICATION

12.1 By Client: Client shall indemnify Agency against claims arising from Client's materials, products, or breach of this Purchase Order.

12.2 By Agency: Agency shall indemnify Client against claims arising from Agency's gross negligence, willful misconduct, or breach of this Purchase Order.

12.3 Procedure: The indemnified party shall provide prompt notice and reasonable cooperation in the defense of any claim.

13. INDEPENDENT CONTRACTOR

13.1 Relationship: Agency is an independent contractor and not an employee, partner, or agent of Client.

13.2 No Authority: Neither party may bind the other or make commitments on the other's behalf.

14. FORCE MAJEURE

14.1 Excused Performance: Neither party is liable for delay caused by events beyond its reasonable control, including [FORCE MAJEURE EVENTS].

14.2 Notice: The affected party shall notify the other within [FORCE MAJEURE NOTICE PERIOD] of the event.

15. GOVERNING LAW AND DISPUTE RESOLUTION

15.1 Governing Law: This Purchase Order is governed by the laws of [GOVERNING LAW JURISDICTION].

15.2 Dispute Resolution: The parties shall first attempt good-faith negotiation, then [DISPUTE RESOLUTION MECHANISM].

15.3 Venue: Exclusive venue lies in [VENUE].

16. GENERAL PROVISIONS

16.1 Entire Agreement: This Purchase Order, together with its attachments, is the entire agreement between the parties regarding its subject matter.

16.2 Amendment: Amendments must be in writing and signed by both parties.

16.3 Assignment: Neither party may assign this Purchase Order without the other's prior written consent, except [ASSIGNMENT EXCEPTIONS].

16.4 Severability: If any provision is held unenforceable, the remaining provisions remain in effect.

16.5 Waiver: Failure to enforce a provision is not a waiver of that provision.

16.6 Notices: Notices shall be sent to the addresses in Section 1 and are effective upon [NOTICE EFFECTIVENESS].

16.7 Counterparts: This Purchase Order may be executed in counterparts, including electronic signatures.

17. SIGNATURES

17.1 Client Signature: ______________________________

17.2 Client Name: [CLIENT SIGNATORY NAME]

17.3 Client Title: [CLIENT SIGNATORY TITLE]

17.4 Client Signature Date: [CLIENT SIGNATURE DATE]

17.5 Agency Signature: ______________________________

17.6 Agency Name: [AGENCY SIGNATORY NAME]

17.7 Agency Title: [AGENCY SIGNATORY TITLE]

17.8 Agency Signature Date: [AGENCY SIGNATURE DATE]
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