SMALL BUSINESS ADVERTISING PURCHASE ORDER TEMPLATE

[ADVERTISER LEGAL NAME]

[ADVERTISER STREET ADDRESS]

[ADVERTISER CITY, STATE, ZIP]

[ADVERTISER CONTACT NAME]

[ADVERTISER PHONE NUMBER]

[ADVERTISER EMAIL ADDRESS]

[MEDIA COMPANY LEGAL NAME]

[MEDIA COMPANY STREET ADDRESS]

[MEDIA COMPANY CITY, STATE, ZIP]

[MEDIA COMPANY CONTACT NAME]

[MEDIA COMPANY PHONE NUMBER]

[MEDIA COMPANY EMAIL ADDRESS]

PURCHASE ORDER NUMBER: [PURCHASE ORDER NUMBER]

PURCHASE ORDER DATE: [PURCHASE ORDER DATE]

RE: ADVERTISING PURCHASE ORDER FOR [CAMPAIGN NAME]

1. PARTIES AND PURPOSE

1.1 Advertiser: [ADVERTISER LEGAL NAME], with its principal place of business at [ADVERTISER STREET ADDRESS], [ADVERTISER CITY, STATE, ZIP] ("Advertiser").

1.2 Media Company: [MEDIA COMPANY LEGAL NAME], with its principal place of business at [MEDIA COMPANY STREET ADDRESS], [MEDIA COMPANY CITY, STATE, ZIP] ("Media Company").

1.3 Purpose: This Purchase Order sets forth the terms under which Media Company will provide advertising placement and related services to Advertiser for the campaign described below.

2. ADVERTISING SERVICES AND DELIVERABLES

2.1 Media Type: [MEDIA TYPE, E.G., DIGITAL DISPLAY, PRINT, RADIO, SOCIAL MEDIA, OUT-OF-HOME].

2.2 Publication or Platform: [PUBLICATION OR PLATFORM NAME].

2.3 Ad Unit or Placement Description: [AD UNIT OR PLACEMENT DESCRIPTION].

2.4 Ad Size or Format Specifications: [AD SIZE OR FORMAT SPECIFICATIONS].

2.5 Run Dates: From [CAMPAIGN START DATE] to [CAMPAIGN END DATE].

2.6 Frequency or Quantity: [NUMBER OF IMPRESSIONS, INSERTIONS, SPOTS, OR PLACEMENTS].

2.7 Geographic Targeting: [GEOGRAPHIC TARGETING].

2.8 Additional Deliverables: [ADDITIONAL DELIVERABLES].

3. ADVERTISING MATERIALS

3.1 Advertiser shall deliver all advertising materials to Media Company no later than [MATERIALS DEADLINE DATE].

3.2 Materials shall conform to the specifications in Section 2 and to Media Company's published technical requirements.

3.3 Media Company shall notify Advertiser of any non-conforming materials within [NUMBER] business days of receipt.

3.4 Late materials may result in [LATE MATERIAL CONSEQUENCE, E.G., POSTPONEMENT, SHORTENED RUN, OR CANCELLATION].

4. PRICING AND PAYMENT TERMS

4.1 Gross Media Cost: $[GROSS MEDIA COST].

4.2 Agency or Production Fees: $[AGENCY OR PRODUCTION FEES].

4.3 Total Purchase Order Amount: $[TOTAL PURCHASE ORDER AMOUNT].

4.4 Payment Schedule: [PAYMENT SCHEDULE, E.G., 50% UPON SIGNING, 50% UPON COMPLETION].

4.5 Payment Due Date: [PAYMENT DUE DATE].

4.6 Payment Method: [PAYMENT METHOD].

4.7 Invoices shall be sent to: [INVOICE RECIPIENT NAME AND EMAIL ADDRESS].

4.8 Late payments shall accrue interest at [LATE PAYMENT INTEREST RATE]% per month or the maximum rate permitted by law, whichever is lower.

5. TAXES

5.1 All amounts stated in this Purchase Order are exclusive of applicable sales, use, and similar taxes.

5.2 Advertiser shall be responsible for [TAX RESPONSIBILITY ALLOCATION].

6. TERM AND CANCELLATION

6.1 This Purchase Order takes effect on [EFFECTIVE DATE] and continues until [EXPIRATION DATE] or completion of the services, whichever occurs first.

6.2 Cancellation by Advertiser: Advertiser may cancel upon [CANCELLATION NOTICE PERIOD] written notice, subject to payment of [CANCELLATION FEE OR SHORT RATE CHARGE].

6.3 Cancellation by Media Company: Media Company may cancel only for [CANCELLATION GROUNDS] upon [CANCELLATION NOTICE PERIOD] written notice.

7. AD PLACEMENT AND POSITIONING

7.1 Placement Position: [PLACEMENT POSITION, E.G., PAGE, SECTION, DAYPART, OR FEED POSITION].

7.2 Media Company shall use commercially reasonable efforts to place advertisements as specified but does not guarantee exact positioning unless expressly stated in Section 2.

7.3 If the specified position is unavailable, Media Company shall [SUBSTITUTION REMEDY, E.G., PROVIDE COMPARABLE POSITION OR CREDIT].

8. REPORTING AND VERIFICATION

8.1 Media Company shall provide performance reports [REPORTING FREQUENCY] including [REPORTING METRICS].

8.2 Reports shall be delivered to [REPORT RECIPIENT NAME AND EMAIL ADDRESS].

8.3 Third-party verification, if any: [VERIFICATION METHOD OR "NONE"].

9. MAKE-GOODS AND REMEDIES

9.1 If Media Company fails to deliver the agreed impressions, insertions, or spots, Media Company shall provide make-good placements equal to [MAKE-GOOD PERCENTAGE OR FORMULA].

9.2 Make-goods shall be scheduled within [MAKE-GOOD WINDOW].

9.3 If make-goods are not feasible, Media Company shall issue a credit or refund equal to [CREDIT OR REFUND FORMULA].

10. INTELLECTUAL PROPERTY AND LICENSES

10.1 Advertiser grants Media Company a limited license to reproduce, display, and distribute the advertising materials solely for performance of this Purchase Order.

10.2 Advertiser represents and warrants that it owns or has all necessary rights to the advertising materials and that their use will not infringe any third-party rights.

10.3 Media Company retains all rights in its platforms, publications, and proprietary materials.

11. REPRESENTATIONS AND WARRANTIES

11.1 Each party represents that it is duly organized and authorized to enter into this Purchase Order.

11.2 Advertiser warrants that its advertisements comply with all applicable laws, regulations, and industry standards, including truth-in-advertising requirements.

11.3 Media Company warrants that the services will be performed in a professional and workmanlike manner.

12. INDEMNIFICATION

12.1 Advertiser shall indemnify and hold harmless Media Company from claims arising out of the advertising materials, including claims of infringement, defamation, or violation of law.

12.2 Media Company shall indemnify and hold harmless Advertiser from claims arising out of Media Company's gross negligence or willful misconduct.

12.3 The indemnified party shall provide prompt notice and reasonable cooperation in the defense of any claim.

13. LIMITATION OF LIABILITY

13.1 Neither party shall be liable for indirect, incidental, special, or consequential damages.

13.2 Each party's total liability under this Purchase Order shall not exceed [LIABILITY CAP AMOUNT].

13.3 This limitation does not apply to [EXCLUDED LIABILITY, E.G., INDEMNIFICATION OBLIGATIONS OR CONFIDENTIALITY BREACHES].

14. CONFIDENTIALITY

14.1 Each party shall keep confidential the non-public business information of the other party disclosed in connection with this Purchase Order.

14.2 Confidentiality obligations survive termination for [CONFIDENTIALITY SURVIVAL PERIOD].

15. FORCE MAJEURE

15.1 Neither party shall be liable for delays or failures caused by events beyond its reasonable control, including natural disasters, labor disputes, or governmental actions.

15.2 The affected party shall notify the other party within [FORCE MAJEURE NOTICE PERIOD] and use reasonable efforts to mitigate.

16. COMPLIANCE WITH LAWS

16.1 Each party shall comply with all applicable federal, state, and local laws in performing this Purchase Order.

16.2 Advertiser shall comply with [SPECIFIC REGULATORY REQUIREMENTS, E.G., FTC GUIDELINES, CAN-SPAM, TCPA].

17. INSURANCE

17.1 Media Company shall maintain [INSURANCE COVERAGE TYPES AND LIMITS].

17.2 Certificates of insurance shall be provided upon request.

18. INDEPENDENT CONTRACTOR

18.1 The parties are independent contractors, and nothing in this Purchase Order creates a partnership, joint venture, or employment relationship.

19. ASSIGNMENT

19.1 Neither party may assign this Purchase Order without the prior written consent of the other party, except to [PERMITTED ASSIGNMENT, E.G., A SUCCESSOR IN A MERGER].

20. NOTICES

20.1 Notices to Advertiser shall be sent to: [ADVERTISER NOTICE ADDRESS AND EMAIL].

20.2 Notices to Media Company shall be sent to: [MEDIA COMPANY NOTICE ADDRESS AND EMAIL].

20.3 Notices are effective upon [NOTICE EFFECTIVENESS RULE, E.G., RECEIPT OR THREE BUSINESS DAYS AFTER MAILING].

21. GOVERNING LAW AND DISPUTE RESOLUTION

21.1 This Purchase Order shall be governed by the laws of the State of [GOVERNING LAW STATE].

21.2 Disputes shall be resolved by [DISPUTE RESOLUTION METHOD, E.G., NEGOTIATION, MEDIATION, ARBITRATION, OR COURTS OF COMPETENT JURISDICTION IN [VENUE]].

22. ENTIRE AGREEMENT AND AMENDMENTS

22.1 This Purchase Order, together with any attachments, constitutes the entire agreement regarding its subject matter.

22.2 Amendments must be in writing and signed by both parties.

23. SEVERABILITY AND WAIVER

23.1 If any provision is held invalid, the remaining provisions remain in full force.

23.2 Failure to enforce any provision is not a waiver of that provision.

24. SIGNATURES

24.1 Advertiser Signature: ______________________________

24.2 Advertiser Printed Name: [ADVERTISER SIGNATORY NAME]

24.3 Advertiser Title: [ADVERTISER SIGNATORY TITLE]

24.4 Advertiser Date: [ADVERTISER SIGNATURE DATE]

24.5 Media Company Signature: ______________________________

24.6 Media Company Printed Name: [MEDIA COMPANY SIGNATORY NAME]

24.7 Media Company Title: [MEDIA COMPANY SIGNATORY TITLE]

24.8 Media Company Date: [MEDIA COMPANY SIGNATURE DATE]
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