RETARGETING BANNER ADS FOR ONLINE STORES

[CLIENT LEGAL NAME]

[CLIENT TRADE NAME / DBA]

[CLIENT STREET ADDRESS]

[CLIENT CITY, STATE/PROVINCE, POSTAL CODE]

[CLIENT COUNTRY]

[CLIENT EMAIL ADDRESS]

[CLIENT PHONE NUMBER]

[CLIENT AUTHORIZED REPRESENTATIVE NAME]

[CLIENT AUTHORIZED REPRESENTATIVE TITLE]

[AGENCY LEGAL NAME]

[AGENCY STREET ADDRESS]

[AGENCY CITY, STATE/PROVINCE, POSTAL CODE]

[AGENCY COUNTRY]

[AGENCY EMAIL ADDRESS]

[AGENCY PHONE NUMBER]

[AGENCY ACCOUNT MANAGER NAME]

[EFFECTIVE DATE]

RE: RETARGETING BANNER ADVERTISING SERVICES FOR [ONLINE STORE NAME]

1. PARTIES AND RECITALS

1.1 Client: [CLIENT LEGAL NAME], a [ENTITY TYPE] organized under the laws of [JURISDICTION], with its principal place of business at [CLIENT STREET ADDRESS].

1.2 Agency: [AGENCY LEGAL NAME], a [ENTITY TYPE] organized under the laws of [JURISDICTION], with its principal place of business at [AGENCY STREET ADDRESS].

1.3 Purpose: The Client operates an online store located at [ONLINE STORE URL] and wishes to engage the Agency to design, deploy, and manage retargeting banner advertising campaigns, and the Agency agrees to provide such services on the terms set forth in this Agreement.

2. DEFINITIONS

2.1 "Retargeting Banner Ads" means display advertisements served to users who have previously visited the Client's online store or otherwise interacted with the Client's digital properties.

2.2 "Campaign" means a defined set of retargeting banner advertisements, targeting parameters, budgets, and schedules described in a Campaign Brief.

2.3 "Campaign Brief" means the written document, in the form attached as Exhibit A, specifying the objectives, audience segments, creative specifications, budget, and duration of a Campaign.

2.4 "Ad Platform" means any third-party advertising network or demand-side platform used to deliver Retargeting Banner Ads, including [AD PLATFORMS].

2.5 "Creative Assets" means all banner images, copy, landing pages, and other materials supplied by the Client or produced by the Agency for use in a Campaign.

2.6 "Client Data" means all data provided by the Client or collected on the Client's behalf in connection with the Services, including customer and visitor data.

2.7 "Services" means the retargeting banner advertising services described in Section 3.

3. SCOPE OF SERVICES

3.1 Campaign Strategy: The Agency shall develop a retargeting strategy, including audience segmentation, frequency capping, and bidding strategy, for each Campaign.

3.2 Creative Development: The Agency shall design banner creatives in the sizes and formats specified in the Campaign Brief, in accordance with the specifications set out in Exhibit B.

3.3 Campaign Setup and Deployment: The Agency shall configure tracking pixels, tags, and audience lists on the Ad Platforms and launch each Campaign on the schedule set out in the Campaign Brief.

3.4 Optimization and Management: The Agency shall monitor and optimize each Campaign throughout its term, including adjusting bids, audiences, and creatives as reasonably necessary.

3.5 Reporting: The Agency shall provide the Client with performance reports at the frequency specified in the Campaign Brief, and in any event no less frequently than [REPORTING FREQUENCY].

3.6 Exclusions: The Services do not include [EXCLUDED SERVICES], unless separately agreed in writing.

4. CAMPAIGN BRIEF AND APPROVALS

4.1 Campaign Brief: Each Campaign shall be governed by a Campaign Brief agreed in writing by both parties before launch.

4.2 Client Approvals: The Client shall review and approve all Creative Assets and Campaign settings within [APPROVAL PERIOD] business days of receipt. Failure to respond within that period shall be deemed approval.

4.3 Revisions: The Agency shall make up to [NUMBER OF REVISIONS] rounds of revisions to Creative Assets per Campaign at no additional charge.

5. FEES AND PAYMENT

5.1 Service Fee: The Client shall pay the Agency a service fee of [SERVICE FEE AMOUNT OR PERCENTAGE] per Campaign, calculated as set out in Exhibit C.

5.2 Media Spend: The Client shall fund media spend of [MEDIA BUDGET AMOUNT] per Campaign, payable [PAYMENT TERMS].

5.3 Invoicing: The Agency shall invoice the Client [INVOICING FREQUENCY], and the Client shall pay each invoice within [PAYMENT TERM] days of receipt.

5.4 Late Payment: Overdue amounts shall accrue interest at [LATE PAYMENT INTEREST RATE] per month or the maximum rate permitted by law, whichever is lower.

5.5 Taxes: All fees are exclusive of applicable taxes, which the Client shall pay, other than taxes on the Agency's income.

5.6 Expenses: Pre-approved third-party expenses shall be reimbursed at cost upon presentation of receipts.

6. CLIENT OBLIGATIONS

6.1 Access: The Client shall provide the Agency with timely access to its Ad Platform accounts, analytics, product feeds, and other information reasonably required to perform the Services.

6.2 Creative Assets: The Client shall supply all product images, brand guidelines, and other Creative Assets required for each Campaign by the deadlines set out in the Campaign Brief.

6.3 Compliance: The Client shall ensure that its products, website, and Creative Assets comply with all applicable laws and with the advertising policies of each Ad Platform.

6.4 Data Privacy: The Client shall maintain a privacy policy and obtain all consents required for the collection and use of visitor data for retargeting purposes.

7. AGENCY OBLIGATIONS AND WARRANTIES

7.1 Standard of Performance: The Agency shall perform the Services with reasonable skill and care and in accordance with industry standards.

7.2 Platform Compliance: The Agency shall configure and operate each Campaign in compliance with the advertising policies of the applicable Ad Platforms.

7.3 Confidentiality: The Agency shall keep the Client's confidential information confidential in accordance with Section 10.

7.4 No Guarantee of Results: The Agency does not guarantee any particular level of impressions, clicks, conversions, return on ad spend, or other performance metric, except as expressly stated in a Campaign Brief.

8. INTELLECTUAL PROPERTY

8.1 Client Materials: The Client retains all rights in its Creative Assets, trademarks, and Client Data.

8.2 Agency Materials: The Agency retains all rights in its pre-existing tools, templates, and methodologies.

8.3 Deliverables: Upon full payment, the Agency assigns to the Client all rights in Creative Assets created specifically for the Client under this Agreement, excluding Agency Materials.

8.4 License: The Client grants the Agency a limited license to use the Client's trademarks and Creative Assets solely to perform the Services.

9. DATA PROTECTION AND TRACKING

9.1 Tracking Technologies: The Agency shall implement tracking pixels and cookies only in accordance with the Client's instructions and applicable law.

9.2 Data Processing: Where the Agency processes personal data on behalf of the Client, the parties shall enter into a data processing agreement in the form attached as Exhibit D.

9.3 Data Retention: The Agency shall retain Client Data only for as long as necessary to perform the Services and shall delete or return it upon termination at the Client's request.

10. CONFIDENTIALITY

10.1 Obligations: Each party shall keep the other party's confidential information confidential and use it only to perform this Agreement.

10.2 Exceptions: Confidential information does not include information that is publicly available, independently developed, or required to be disclosed by law.

10.3 Duration: These obligations survive termination for [CONFIDENTIALITY SURVIVAL PERIOD] years.

11. TERM AND TERMINATION

11.1 Term: This Agreement begins on the Effective Date and continues for [INITIAL TERM], unless terminated earlier in accordance with this Section.

11.2 Renewal: This Agreement shall renew automatically for successive [RENEWAL TERM] periods unless either party gives written notice of non-renewal at least [NON-RENEWAL NOTICE PERIOD] days before the end of the then-current term.

11.3 Termination for Convenience: Either party may terminate this Agreement on [TERMINATION NOTICE PERIOD] days' written notice.

11.4 Termination for Cause: Either party may terminate this Agreement immediately upon written notice if the other party materially breaches this Agreement and fails to cure within [CURE PERIOD] days of notice.

11.5 Effect of Termination: Upon termination, the Client shall pay all fees for Services performed and media spend committed through the termination date, and the Agency shall deliver all final reports and Client Data.

12. LIMITATION OF LIABILITY

12.1 Exclusion: Neither party shall be liable for indirect, incidental, special, or consequential damages, or for lost profits or lost data.

12.2 Cap: Each party's total liability under this Agreement shall not exceed [LIABILITY CAP AMOUNT OR FORMULA].

12.3 Exceptions: The limitations in this Section do not apply to breaches of confidentiality, indemnification obligations, or gross negligence or willful misconduct.

13. INDEMNIFICATION

13.1 By Client: The Client shall indemnify the Agency against claims arising from the Client's products, Creative Assets, or breach of this Agreement.

13.2 By Agency: The Agency shall indemnify the Client against claims arising from the Agency's breach of this Agreement or violation of Ad Platform policies.

14. INDEPENDENT CONTRACTOR

14.1 Relationship: The parties are independent contractors, and nothing in this Agreement creates a partnership, joint venture, or employment relationship.

15. GOVERNING LAW AND DISPUTE RESOLUTION

15.1 Governing Law: This Agreement shall be governed by the laws of [GOVERNING JURISDICTION].

15.2 Dispute Resolution: The parties shall attempt in good faith to resolve any dispute through negotiation, followed if necessary by [MEDIATION OR ARBITRATION MECHANISM] in [VENUE].

16. GENERAL PROVISIONS

16.1 Entire Agreement: This Agreement, together with its Exhibits, constitutes the entire agreement between the parties regarding its subject matter.

16.2 Amendment: This Agreement may be amended only by a written instrument signed by both parties.

16.3 Assignment: Neither party may assign this Agreement without the other party's prior written consent, except in connection with a merger or sale of substantially all assets.

16.4 Notices: All notices shall be in writing and sent to the addresses set forth above or to [NOTICE EMAIL ADDRESS].

16.5 Severability: If any provision is held unenforceable, the remaining provisions shall remain in full force and effect.

16.6 Force Majeure: Neither party shall be liable for delays caused by events beyond its reasonable control, including Ad Platform outages.

16.7 Counterparts: This Agreement may be executed in counterparts, including electronically, each of which shall be deemed an original.

17. SIGNATURES

17.1 Client: By signing below, the Client agrees to the terms of this Agreement.

CLIENT SIGNATURE: ______________________________

CLIENT PRINTED NAME: [CLIENT SIGNATORY NAME]

CLIENT TITLE: [CLIENT SIGNATORY TITLE]

CLIENT DATE: [CLIENT SIGNATURE DATE]

17.2 Agency: By signing below, the Agency agrees to the terms of this Agreement.

AGENCY SIGNATURE: ______________________________

AGENCY PRINTED NAME: [AGENCY SIGNATORY NAME]

AGENCY TITLE: [AGENCY SIGNATORY TITLE]

AGENCY DATE: [AGENCY SIGNATURE DATE]

EXHIBIT A — CAMPAIGN BRIEF

CAMPAIGN NAME: [CAMPAIGN NAME]

CAMPAIGN OBJECTIVE: [CAMPAIGN OBJECTIVE]

AUDIENCE SEGMENTS: [AUDIENCE SEGMENTS]

CREATIVE SPECIFICATIONS: [CREATIVE SPECIFICATIONS]

MEDIA BUDGET: [MEDIA BUDGET AMOUNT]

CAMPAIGN START DATE: [CAMPAIGN START DATE]

CAMPAIGN END DATE: [CAMPAIGN END DATE]

AD PLATFORMS: [AD PLATFORMS]

REPORTING FREQUENCY: [REPORTING FREQUENCY]

EXHIBIT B — CREATIVE AND TECHNICAL SPECIFICATIONS

BANNER SIZES: [BANNER SIZES]

FILE FORMATS: [FILE FORMATS]

MAXIMUM FILE SIZE: [MAXIMUM FILE SIZE]

LANDING PAGE URL: [LANDING PAGE URL]

TRACKING PIXEL PLACEMENT: [TRACKING PIXEL PLACEMENT]

EXHIBIT C — FEE SCHEDULE

SERVICE FEE: [SERVICE FEE AMOUNT OR PERCENTAGE]

MEDIA SPEND: [MEDIA BUDGET AMOUNT]

INVOICING FREQUENCY: [INVOICING FREQUENCY]

PAYMENT TERM: [PAYMENT TERM]

EXHIBIT D — DATA PROCESSING AGREEMENT

DATA CONTROLLER: [DATA CONTROLLER NAME]

DATA PROCESSOR: [DATA PROCESSOR NAME]

CATEGORIES OF PERSONAL DATA: [CATEGORIES OF PERSONAL DATA]

PURPOSES OF PROCESSING: [PURPOSES OF PROCESSING]

SECURITY MEASURES: [SECURITY MEASURES]

SUBPROCESSORS: [SUBPROCESSORS]
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